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Stockland Rockhampton « Mural EOI « July 2022

Acknowledgment of country

Stockland recognises the custodianship of the land on which
Rockhampton is situated - Darumbal People and pays respect to
their Aboriginal Elders past, present and future, and Elders from
other communities.

We welcome our indigenous community to participate in the Art
EQI as sole artists or inclusive group submissions. We foster Art
that is centred on storytelling, visually communicating knowledge — \_
of the land, events and beliefs, furthering connection to place, e J_,
continuing cultural practices, whilst educating and creating - el
cultural respect between everyone on site.
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The Opportunity

We're looking for a gateway
mural to provide vibrancy to
our dining & entertainment
precinct.

Explore "Festivities, food and
fun" themes whilst
celebrating Rockhampton
regional lifestyle.

Stockland Rockhampton is seeking Expressions of Interest (EQI) from
professional mural artists who are Australian residents and 18yrs or
over.

The Mural can be a range of mediums, from traditional paint to
montages fixed to the wall. Artists are invited to showcase their
creative and innovative designs, new ideas and sustainable practice.

All execution must conform to risk and safety in design standards, and
the permanent artwork must be robust, durable and low maintenance
(5-7yr installation).

Artist to submit a fee including all costs: mural installation, creative
work and concept development, equipment such as lift platforms,

travel, meals, media promo and insurance.

Stockland has allowed for consultant fees for photography and
marketing.
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Artists may submit an EOI either as an individual or as part of a team:
-Artist's statement, an example of previous works.

-Project budget, installation programme and a copy of Public liability
insurance ($20m).

-Be available to complete as per timelines.

Closes Wednesday the 31st of August 2029:

The Stockland arts panel will review all submissions and shortlist up to
three artists. Shortlisted Artists will be provided with a $500 fee to
illustrate a concept due on the 16th of September.

The final concepts will be published on social media channels to
encourage community engagement and feedback. Stockland arts
panel will select the final artwork and announce artists by the end of
September.

The artwork installation period is either Oct-Nov or Feb-March, subject
to safe weather conditions and agree with the place manager. Most
works can be installed during centre hours, subject to traffic

management arrangements.
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| Murletails

Veranda Mural is nestled at the Gateway Mural
end of the dining precinct * Main wall (Khaki and white)~80mL x 8mH

* Currently grey * Bulkhead above entry (white)~13.2mL x 3.8mH x
e Size ~16mL x 2.8mH * Include fire corridor stair wall approx. 3m x 1.6mH

Murals are to be completed onsite on the wall substrate (not off site and brought in and assembled)

Concrete Walls will be pressured washed and ready for artist to apply paint.
The mural must be able to withstand the outdoor climatic elements, be waterproof, non-toxic, UV stable.




Stockland

Stockland Rockhampton
120-331 Yaamba Rd,
Park Avenue QLD 4701
Placemaking Manager
Sam Vasilevski
E: sam.vasilevski@stockland.com.au
M: 0498 157 638

Submissions to be emailed to
place.making@stockland.com.au

TERMS & CONDITIONS

The Promoter is: Stockland Development Pty Limited, ABN 71 000 064 835, Level 25, 133 Castlereagh Street, Sydney, NSW 2000 (Stockland). The final selection process will be made by a judging panel at Stockland. The number of entries to be selected is at
the discretion of Stockland Development Pty Limited and this decision is final. No further negotiation will be entered into. Stockland reserves the right to vary the terms of, or cancel, the project at any time without liability to any entrant or other person, subject to
applicable laws.

PRIVACY AND COLLECTION NOTICE

Stockland will collect and use each entrant’s personal information for the purposes of:

a) conducting the EOI (which may include disclosure to third parties for the purpose of processing and conducting the EOI) and for promotional purposes, public statements and advertisements in relation to the EOI;
b) providing information about the products and services offered by the Promoter and its related companies and its affiliated retailers; and

c) research to improve its products and services.

By entering the EOI, applicants consent to the use of their personal information as described in clause 5. Entrants may access, change and/or update their personal information in accordance with the Promoter’s privacy policy at
https://www.stockland.com.au/privacy-policy.

Stockland reserves the right, at any time, to request verification of the age, identity, residential address or any other information relevant to participation in the EOI of all applicants. Stockland reserves the right to disqualify any applicant who provides false
information or fails to provide information that is reasonably requested by Stockland. Stockland reserves the right, in its sole discretion, to refuse to accept applicants which are incomplete, indecipherable, offensive, do not comply with these terms and conditions
or which contravene any applicable laws or regulations. The eligibility of applicants is solely within the discretion of Stockland. Stockland accepts no responsibility for late, lost, misdirected or damaged entries or other communications.

If the EOI process involves submission of a photograph, drawing or other content or providing content as entry, by entering the submission process, each applicant agrees:

a) to their entry being made available for public viewing;

b) that all entries are subject to the approval of Stockland. Stockland reserves the right to approve all entries before publication and to remove any entries at any time in its absolute discretion. However, Stockland is not responsible for any entries that are
published and visitors view them at their own risk;

c) that if they upload or otherwise cause another person’s profile picture or other Facebook content to be made publically available, that they have obtained consent from each person they add to submit that person’s profile picture or other Facebook content;
d) to release Stockland from liability for their entry to the full extent permitted by law;

e) to indemnify Stockland against any claim, legal or otherwise that may arise out of the use or publication of the entry;

f) and promises that their entry is original and does not infringe the intellectual property rights of any third party;

g) that Stockland has an unrestricted, irrevocable, transferable, divisible right and licence to use and modify their entry for the purposes of Stockland’s business including for promotional purposes without the payment of any further fee or compensation. If
requested by Stockland, the entrant agrees to sign any further documentation required by Stockland to give effect to this arrangement. To the extent permitted by law, entrants unconditionally and irrevocably consent to any act or omission that would otherwise
infringe any moral rights in their entry; and

h) that if the entry involves a photograph, they have obtained the prior consent of any person depicted in the photo or, in the case of children, they have obtained the prior consent of the parents or legal guardians of the depicted children.


mailto:sam.vasilevski@stockland.com.au
https://aus01.safelinks.protection.outlook.com/?url=https://www.stockland.com.au/privacy-policy&data=02|01|kiera.vandoornum@stockland.com.au|87ac6521bb024db8062608d7bfd4e2c3|931beaf228f34ca6a665563743d082fc|0|0|637188793418561802&sdata=F%2Bd%2BLt3yXsu/wSmzhBFQZO7yZMXhKT0gKoNrsLOxRW4%3D&reserved=0

. PrimarySector hﬂn--ndnlySmt--m el TA TEI'tI.i.I'\I'hEI'tlJIS Mon Metro
Trade Area Demographic N T B R S ) R K

stockland Rockhampton is forecast to service a total trade area population FIG L ALEL ::; :::mm,m T R R e e e TS ey ey
of 234,172 by 2091. The total trade area has an average household income D34 172 in total trade area by 2021 Fer Capita ncome Vartation T o 5@ e w5k sewm B0k wew | 0m na na
of $98,639, which is 12.8% higher than the non-metro QLD average. The Ave:rage: Household Incame FRAR sLEL L smsm SRR STRES s smdn s sees s AR
: - : Haouesehold Income Vartstion 2.05, LEI LY 1.48% -TIms 3150 T8%: TT.0R% 05 B0s TS Fa. i
trade area has a large proportion of couples with dependent children 46% AVG.HOUSEHOLD INCOME P S = - — B — - — — - — =
compared to the non-metro QLD average of 41.7%. $98 639 intotal trade area e
Aped 0-14 0. T N T8 s 189% o513 by o A% 3 B Pk S T T
Aped 15-19 6.855 7.405 6.495 .50 516 G50 1L 9% 6.50% B.0% B.1%:
A 2005 1T 115 9.49% T.486 14485 o505 T.4% 13.5% 1% 12350 13 9%
Aped 40-49 9% T 1% 13,495 13398 1496 JEN 13. 3% 15. 9% JET 1 T 1376
Trade Ar Ea Map Aped 50-5% Tho% 1415, 16455 TiHE TR 13,55 14085 13956 13,55 13605 Ak
Aged G0+ 19,75 1955 b 08 TS T 9%% 19,006 .15 1378s T3.45%, 23 15 A%
@ Fverap Age i3 CE | 415 0B K] T k%] 35 5 KT k)
P Houslng Status (% of H'holds)
Craer {Purchaser 7.0 1.5 TO.4%% .50 AT 1% B3, 3% 65. 3% B G305 5], TG BT 9%
Renter RN 30 5% =l 0A% 2 3. R 34T 3B IT.0% 5. B
SECEINCIARY : Blrthplace (% of Fop'n)
BT ) Alstralkan Born S90.5% o 3% B A 95 006 == £ S0.4% 51.39% 8515 8996 L R
Oresransas B BT 1. T 4. 8% % OEAs a4 T4 45 T 95 7. T T Y
- fata 4. 5 2% 15 QL% i 0% 1.5%: & T ¥ 3.5 10 T
- Eurcpe 1716 o 516 2485 L% 248 1675 2 N P [ B
: - Other 31.5% 360 56 o .95 4.5% 3 6% T. ™ 5% B.1R 2.4%
Family Type (% of Pop'n)
Ciuple Wth Deg't Chlldren LER A195% T Kk A% 44, 0 44 Eh, 5095 A6 AL 45 05
Ciple Wk Mon-Dep't Children TER G 7.5 To% B 605 .50 GR5 GER & TEAL
Gl WIEhout Children 0 B o0 Dy 3, 4% 041, 5% o3 5% 05 A% e T 05 A% o T i
Sl With Degy 't Clullainen TLA% T A 5. T 10.65% B W06 B9 8% 05950 10.5% 893
Slrgia With Mon -Deg't Childnen 3.8% LL ] 285 4 506 L 5%h 33% 92 5% T 3% 3.5 5T
Other Family 1.0%% 1.5 OmE 1.1%: 0.8%: 0.9% 0.e8% 0.7R% 0.5908% 2% 1.5
Lome Persan 10. 3% T.A4% L% 13 596 G650 0. W s 2.5% W58 % 10
Trade Area Population
Key

@ STOCKLAND CENTRE ) M — Forecast Population Forecast Population Average Annusl Changs (%)
B PRPARY TRADE AREA ) 203 2026 0T -2026

EECOHOARY TRADE AREA Fﬂlﬂar]"i&-:‘.'l{_‘f
SECONDWRY s - Horth 51450 58,733 i
SOUTH . | B LAEES AMD AIVERS - Solfth 33,300 35,000 e
' | Total Primary 80,772 94,772 0.9%
: S Serondary Sactors
Bt - : ! L : u - Karth 20,100 30,350 L%
— ) - South 7430 7,580 0.
- Wiest 35,800 36,955 0. 5%
Total Secondary 410 74,225 0.8%
G EEE B BB LR PR R R e A N LR PR R R e e e N R R R R R R R S8 N R R R R R RS S8R R E R R a i ddEE R R R e B PSR e e PR R A EEE S N NP REEEad A ey Mazln Trade Ares 152,182 168,057 0.
Map Sources: Location 1), July 2077 Demosraphic Data: ABS Census of Fopulabion and Housirg $096; Location 6, May 2018, Tertlary Sectors
Al el care s Bes takan e preparation of this document and as ab 30 Jure 3030, the mlemation i this document k understood o ba correct. Howesar, no wenranty ks phien s bo the sceuracy of B Infurmmation  Bllsala 13,20 a0 0. 3%
conibained In this document. Trade arEn"rapS&l‘ﬂ mprrmemarenmndud as an estrmatlon and ars "H]L'B]‘J‘-'El.l"ll‘_l,'.l‘.&l:‘.‘tl.l.d I Pacrbiesd Bt the Information contalned n this docurment shiould nob Be taken o be + Glastetons RELATI0 &0, BT [

[ = el ElI'I}'rJlJrEdatE TF&H"EMIJH’:"‘.EH" s cloc et vl :I-an;._,,'e i L Pubure &nd Hhils document shoukd mot be reied U= I 3|'!|r'ﬁ'3.!|rlﬂﬂfﬂde.nJ'J.FE tr&drgmﬂeﬂ'ﬂﬁﬁrmmlm L‘l‘Er'Iiﬁ [Q"::I"IUITIL'F!'&- T 7 74600 0.7
provided in this document e calcusted using CAGA. The management of Stockland regand the contents of this document as confidentlal and retallens shouid therefore not disciose s contents Lo ary person ather than utal Tertiary <990 5 .
personnel of the retaliers Ervalved In the management of promotion of thelr business at Stockiand. Total Trade Area 234,172 243,747 0.6%




	Rockhampton �Dining & Entertainment precinct mural 
	Acknowledgment of country 
	The Opportunity 
	Mural details 
	Slide Number 5
	Slide Number 6

