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STOCKLAND INVITES AUSTRALIANS TO CELEBRATE COMMUNITY
AND DIVERSITY WITH ‘UNWRAP’ CHRISTMAS CAMPAIGN
Stockland has turned the tables on conventional Christmas marketing with a new
social media campaign that asks and empowers customers to define what Christmas
means to them and their circle of family, friends and community.
‘Unwrap Christmas’ is a user-generated Christmas campaign, which aims to unearth
uniquely Australian Christmas stories from Townsville to Traralgon and Balgowlah to
Baldivis.
Stockland has kicked off its new digital campaign with an online video showcasing
how everyone does Christmas a little differently. For some it’s an intimate family
reunion, for others it’s all about food. Some homes will squeal at 5am with the
delights of excited children, while for others, Christmas signifies the start of holidays
and the sights and sounds of a long, hot summer.
The video also asks Australians to share what they believe Christmas is all about via
the hashtag, #unwrapchristmas. https://youtu.be/JyOlW_36al4
The campaign will be supported by social, print, radio and in-centre display
advertising and will evolve over the coming weeks with a series of multi-channel
touch points and a competition to encourage and share user-generated content.
These social media conversations, videos, images and stories will be aggregated on
both a local community scale and nationally at www.stockland.com.au/christmas
Ben Allen, General Manager Marketing at Stockland, said: “Unwrap Christmas is
about connecting authentically with our customers and showcasing all aspects of
Christmas from all Australians and every corner of our great country.”
“Stockland shopping centres are located in major cities and regions as far north as
Cairns and as far west as Baldivis, but most importantly they are the heart of their
local communities. They are not just the place people come to buy their gifts or the
key ingredients for their Christmas feast, but also where they find inspiration, meet
with friends and take in all the festive fun and entertainment over the summer.”
“We want to remind people about the importance of Christmas and to reflect on and
reconnect with what they love about this time of year.”
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Supporting the campaign is Miguel Maestre, celebrity TV chef, cookbook author and
Stockland Ambassador, who plays a key role in the campaign with four exclusive
Christmas recipes as well as a host of food inspiration for customers.
All 40 Stockland shopping centres across Australia will share the Christmas spirit,
coming to life across November and December with a hive of activity including the
Super Sale Weekend on Saturday 26th November, local community events such as
Paws and Claws and, of course, visits from Santa.
And for the first time, Stockland gift wrapping stations will use an official wrapping
paper designed by one local customer, Fizah Malik from Sydney. Her unique design
‘fireworks in the night sky’ won top honours in Stockland’s recent ‘Art of Wrap’
competition and will now wrap thousands of gifts this Christmas.
Ben Allen continues “With over 420,000 customers visiting a Stockland shopping
centre every day, Christmas is a fantastic opportunity to connect with our customers
providing inspiration during this festive season. We want to make our customers’
Christmas shopping experience as enjoyable, easy and fun as possible.”
Share what Christmas means to you via Instagram or Facebook* with the hashtag
handle: #UnwrapChristmas
ENDS
Notes to editor:
*Instagram or Facebook accounts must be public for images to be aggregated
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Stockland (ASX: SGP) was founded in 1952 and has grown to become Australia’s largest diversified property group – owning,
developing and managing a large portfolio of shopping centres, residential communities, retirement living villages, office and industrial
assets. Stockland was recognised by the S&P Dow Jones Sustainability Indices (DJSI) as the as the global real estate sector leader
for 2015-16, demonstrating world leadership across the areas of stakeholder engagement, customer relationship management,
supply chain management, biodiversity and climate change strategy. Stockland was recognised as the Regional Sector Leader for
Listed, Australian, Diversified Property Companies in the 2015 GRESB Report.
www.stockland.com.au
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